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Pinterest for Your Business 
 
Welcome to the red-hot social sharing network.  (And it really is “hot.”  It’s 
been known for the latest Pinterest statistics to show growth upwards of 
three hundred per cent over any given period.) 
 
You’re here because you’re wondering what it can do for your business. 
This report will show you – very quickly. 
 
What is Pinterest – and Why Should I Use it? 
 
Pin it captures images from the web or displays images you upload onto 
virtual cork boards, called “Boards.” 
 
A Pin is just an individual image within a Board. 
 

 
 
A Pin board is a collection of images all fitting into a theme (for example, 
“Spring Flowers” or “Exotic Places”). 
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A board can contain only a few images or be virtually endless, as the 
Pinner and others add to it.  (This particular Pinboard example clocked in at 
one hundred and seventy-seven images, at last count.) 
 
Pinterest has exhibited one of the most meteoric rises as a social sharing 
network.  In fact, it has broken records. Released as a beta project only in 
March 2010, it ended that year with just over ten thousand users, which is 
impressive in itself, considering it was being operated out of an apartment. 
 
Today, Pinterest subscribers number over twenty-five million unique 
monthly visitors, leaving its long-established competitor, Tumblr, in the 
dust. 
 
You should use it because almost all your customers most likely do!   
 
Who Uses Pinterest? 
 
Right from the beginning, the user base was a solid three-quarters female, 
a good portion of them married.  But before you turn away, saying: “Well, 
so much for my twenty-plus, single, male gym members, be aware that the 
demographic recently has shown signs of changing, with more males 
(about a decade behind the female group in age) adopting its use – mostly 
to share on Facebook. 
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And now older females, recently giving up and embracing web technology 
“for the sake of keeping in touch with my grandchildren”, are finding 
themselves amused, intrigued, refreshed and delighted with Pinterest too. 
 
So the real question to ask yourself is: “Where does my customer 
demographic fit in?” 
 
Another question to be answered:  “How does she like to share content?  
On Facebook? Through videos?  In blog comments or posts?  On Google 
Plus?” 
 
Pinterest covers multiple methods and places to share nicely. It has already 
created Apps for: 
 

• Facebook 

• iPhone 

• iPad 

• Websites 

• Mobile Websites 

 
This leaves multiple options for how your customers can share – or receive 
– images from Pinterest. 
 
 
“What Type of Images Can I Use?” 
 
One of the nicest advantages Pinterest bestows is the ability to pin multiple 
image types.  We’re not talking about file types here, but about the sort of 
content you can share. 
 
This includes: 
 



Pinterest Marketing 
 

 
 

 
 
 

 
Copyright © 2015 Association of Food Bloggers All Rights Reserved. 

http://www.AssociationofFoodBloggers.org 

• Photographs 

• Infographics 

• Diagrams 

• Cartoons 

• Illustrations 

Another great feature is the “Pin it” button. 
 
 
 
 
Your Secret Weapon 
 
If you have a business where visual content is important, for example, a 
restaurant or florist – putting a simple “Pin it” button on your site lets 
everyone know you are happy to share images with them. 
 
This leaves them free to take images off your website by pressing the “Pin 
it” button and posting them to Pinterest pin boards they like or to their own 
pin boards. 
 
The beauty of doing this?  Their pinned photo automatically inserts a link 
directly to your web page, when they capture images with the Pin it 
button.   
 
(Be prepared, though – it’s a direct link, so if the pin goes viral, you may 
see a spike in your bandwidth if too many people visit.) 
 
Here’s how it works… 

1. You run a flower shop. Someone loves one of your images… and 
they also have a Pinterest board with a flower theme. 
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They see your “Pin it” button and click on it to share the image. 

 

They see a popup, invite them to “Pin it” – plus they can check a box 
to share it on Facebook. 

 
They can change the description if they like (middle text area box) … 
and/or (the top Text area box) choose a different pin board than the 
one suggested.  (These would be pin boards they have set up 
themselves in their Pinterest accounts.) 
 

 
 

2. When they press the “Pin it” button, they are told the Pin was 
successful.  They can now choose between three options:  “See your 
Pin,” “Tweet your Pin” or “Share on Facebook.” 
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Note this means that with one simple capture, your fan now has an 
instant opportunity to share your photo in multiple ways. 
 

3. You too can pin your own images from your own website – directly to 
the pin board you create to help share the images on your site.  You 
can Tweet it instantly and Share it on Facebook.  And if you’d like 
people to go view it on a different page – say, your Facebook Page 
instead of your main website – simply view your Pin and press the 
“Edit” button. 

 
 
 
 
 
 

 

  

4. In the “Edit Pin” window that opens, go to “Link” and change the 
URL to the web page URL you want Pinterest to display. 
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5. The clickable page address URL will appear above your Pin in your 
pin board. 

 

Sharing Your Pins – and Promoting your Business 

 
Do you see where the possibilities lie?  You can use your own photos on 
your own websites to: 
 

a) Encourage others to share your photos on their own pin boards – or 
easily, with social media sites, such as Facebook 
 

b) Share them yourself easily on your own social network profiles 
 
By backlinking to Facebook, you’re also creating powerful SEO.1 
 
And that’s just one of the ways you can use Pinterest.   
                                                
1 Search Engine Optimization 
2 The yellow flower in the photo foreground, native to Scotland 



Pinterest Marketing 
 

 
 

 
 
 

 
Copyright © 2015 Association of Food Bloggers All Rights Reserved. 

http://www.AssociationofFoodBloggers.org 

 
You can also:  
 

• Share photos externally – from your site to Pinterest, linking back to 
your site.   

• Share photos internally (uploading photos directly from your computer 
to your Pinterest board – then “Editing” it to link outwardly to your 
website) 

• “Repin” other peoples’ pins on to your boards  

• Move your pins from one board to another 

• Use them to help build a community, especially if you share your 
photos on social networks such as Facebook 

• Use them to connect emotionally with your readers – and say more 
than words alone can say 

 
 
 
Hidden Benefits of Pinterest 
 
Why are Pinterest photos so shareable? 
 
Because they… 

• Are visually beautiful, helpful or inspiring 

• Are SO easy for people to share, when they want something to “say” 
on a social network 

• Tap into emotions (the reason why “a picture is worth a thousand 
words”) 
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• Are immediate (one more reason why “a picture is worth a thousand 
words”) 

• Convey more than the subject contained in them 

In other words, your photo can convey unspoken drama, such as what an 
image means emotionally – and a really great image will say different 
things emotionally to different viewers, even if its main, intended message 
is quite different. 
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Take this example… 
 

 
 
If your client is from Indonesia, she may think it’s a “nice photo” but 
chances are she won’t even find it on Pinterest in the first place (hence the 
reason we “Share” photos on networks like Facebook.) 
 
If you ran “Thistle Tours – 14 Castles in 14 Days,” however, a company 
that signs people up for trips to Scotland, you’d be likely to attract anyone 
searching through Pinterest with the keywords: 
 

• Scotland 
• Broom2 
• Eilean Donan Castle 
• Loch 

 

                                                
2 The yellow flower in the photo foreground, native to Scotland 
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If these searchers are Scottish exiles – and all Scots in North America are 
exiles at heart, even if they emigrated willingly or they are third-generation 
Scots – a flood of emotion will pour over them at this photo, triggered by: 
 

• The light 
• The broom in full bloom 
• A familiar landmark (Eilean Donan Castle) 
• The mountains 

 
Oh.  And let’s not forget the poignant little message you typed into the 
description box… (“This is my childhood…”) 
 
What you’ve also done, by triggering this poignant nostalgia, is connect 
the viewer emotionally to you.  This photo isn’t just pretty – it’s personal.  
 
One photo isn’t going to bond her to you for life, but if you have multiple 
images, all speaking to that same emotion and responding to the same 
trigger, showing her what she’s missing in her life, what she longs for, 
you’ve sucked her into your community and created a bond of empathy. 
 
That’s powerful stuff!   
 
And if you can send her to your main site via the well-optimized link name 
that appears above your photo – a URL, such as “thistletours.com” or 
“lostscotland.com,” even better!  (She might sign up right away or start 
saving up to take one of your tours.) 
 
In fact, make sure your domain URL name is a marketing tool for your 
business, too.  What do I mean?   
 
Well… 
 

• Notice that the name “thistletours.com” gives the viewer a clue that 
the site deals with tours to Scotland 
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• Notice that our alternate name, “lostscotland.com”, taps right into 
your viewer’s emotions, into her inborn “exile longing” 
 

Are you getting excited yet? 
 
 
How to Make People Want to Pin and Share your 
Images 
 
You should be excited! Pinterest, used widely, can help your site, offers 
and Facebook Page go viral, bring you more business, build a community 
and increase loyalty to and around your local business. It can also help you 
share your content across multiple high-volume social platforms, virtually all 
at once. 
 
But you may also be starting to realize the importance of the actual photos 
you post.  It’s not just about pretty pictures – it’s about making people: 
 

• Feel  

• Taste 

• Laugh 

• Cry 

• Long 

• Empathize 

• Identify 

 
There are – you will be happy to hear – technical tricks for doing this.  And 
in the above example, we already saw some of those at work… 

1. Give your photo one strong focus. If other elements are present, 
they should support your photo’s main message, just the way the 



Pinterest Marketing 
 

 
 

 
 
 

 
Copyright © 2015 Association of Food Bloggers All Rights Reserved. 

http://www.AssociationofFoodBloggers.org 

golden broom and the brooding, silvery sky support the nostalgic feel 
of the ancient castle in misty Scotland. 

2. Remove distractions.  For example, here’s a photo of swans in a 
marsh… 

 

It’s unclear what the focus of this previous photo is, because there 
are so many extraneous elements in the photo.  Does the 
photographer want to show the wetland?  The swans?  The water?  A 
summer day?  A lazy mood?  The contrail in the left corner of the 
sky? 

But if you crop out everything that isn’t necessary to the photo, the 
“message” is much stronger.  (In this case, it’s not particularly 
exciting… but it’s stronger and more focused. Now you know the 
swans themselves are definitely the photographer/Pinner’s subject.) 
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3. “Use your words.”  I once heard a young mother say this repeatedly 
to a small boy who was having trouble communicating.  And it’s 
appropriate with Pinterest pin creations.  

In other words, use generic keywords such as, “Scotland” and 
“swans,” so that people searching for those topics will instantly find 
them.   

More than that, however, make your description in the “Description” 
text area box add to the photo’s message.  Help your viewer 
experience your photo – not just look at it. 

A great photo puts the viewer in the picture:  She may not feel what 
you feel and different memories and feelings may be triggered.  But 
your photo will be memorable.  It will mean something to her. 
Strongly. 

And she’ll want to share it. 



Pinterest Marketing 
 

 
 

 
 
 

 
Copyright © 2015 Association of Food Bloggers All Rights Reserved. 

http://www.AssociationofFoodBloggers.org 

4. Beware of creating photos that are too small. If someone goes to pin 
a small photo from your site, it won’t show up in the list of possible 
suspects.  (i.e., Pinmarklet – Pinterest’s photo-grabbing App – cycles 
through all photos on the author’s page, giving the Pinner a choice as 
to exactly which one she wants to Pin.)   

Pinterest doesn’t give exact dimensions, but make sure images are at 
least 350 X 500 pixels, to be sure. 

 
“Where do I Get the Photos?” 
 
One practice that you, as a business, should avoid is hunting for “stock” 
photos on sites, such as, iStock, Photobucket and Dreamstime and taking 
them without permission – no matter how perfect the photo may be for your 
purposes.   
 
Even if you pay a small fee for the license, read the fine print carefully and 
you’ll realize you still don’t possess the correct permissions.  
 
Similarly, don’t lift a photo from someone else’s site without written 
permission (an email will do). 
 
Do people typically write to web owners and ask permission? No.  But they 
should.  From a legal standpoint, you may be infringing on someone’s 
copyrights, if the photo doesn’t belong to you.  Pinterest’s Terms of Service 
require that you act ethically in using photos that you’re pinning. 
 
There are two best ways to acquire photos to share: 

1. Take the photos yourself.  Then, you hold the copyright.  And 
you’re absolutely sure you have the right to share it. 

2. Look for sites containing original photography that have the 
“Pin it” button installed, such as our Hawaiian florist in our earlier 
samples.   
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By installing the “Pin it” button, any site owner is implying that you 
have the right to take the image and share it with Pinterest. 
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More Types of Pins… 
 
You don’t have to share strictly photos, though. You can also share quotes 
from your new book (disguised as graphics), if you’ve written one, that is. 
 
You can share diagrams, mind maps, and maps – anything that’s 
graphic-based, rather than textual.  (Though you can certainly add text right 
onto your graphics, with programs such as Adobe Photoshop or – if you 
need a free service –Canva or Gimp.) 
 
You can also create templates and “how to” charts by using screen 
capture software such as TechSmith’s SnagIt.  (It’s not expensive, but if 
you prefer free, there’s always Jing (also from TechSmith.) 
 
You can also create infographics – illustrated information.  (People often 
use these to highlight benefits and features, or provide instruction, or to 
present statistics and facts.) 
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Joining Pinterest 
 
Pinterest now makes it super easy to join the site.  Go to Pinterest.com and 
simply click the red “Join Pinterest” link on their home page. Then at the 
bottom of the next page, go to Are You a Business and click Learn More. 
You’ll be signing up to create a Pinterest business account. 
 
 
Expanding Pinterest’s Effectiveness 
 
Track your Pins for free through a service named Reachli (formerly 
“Pinerly”). 
 
Make Pinterest work for you and share in even more places by using 
another free service, Ifttt (“if this, then that”).  Ifttt’s About page sounds a 
little cryptic, if you read it without knowing what it specifically does, but 
don’t worry – you’ll soon get the hang of it. 
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(What it does do is allow you to share Pinterest content instantly with 
almost all the social networks you use, tailored to your memberships.) 
 
Most of all, set a goal for using Pinterest effectively. Don’t just share pretty 
pictures. 
 
Know what you want Pinterest to help you achieve for your business – then 
focus your energy towards achieving it. 
 
Pinterest provides too good an opportunity for expanding your reach to the 
right audience to miss! 
 


