
Blogging for Business 
 
 
There are two basic reasons business owners create blogs: 
 

• They love writing and sharing 
• Someone has told them they should 

 
If you are the sort of business owner who 
loves writing and sharing, this will be a 
walk in the park for you – even though 
we’re going to show you some great tips, 
tools and resources to make it easier. 
 
If you are a business owner who is creating 
a blog because someone (or enough 
people) told you that you had to, we 
need to sort out a few things first.  (Doing 

so will make the process a lot more enjoyable for you.) 
 
The Micro-blogging Alternative 
 
If you are going to hate every moment of blogging, you may wish to keep in 
touch with customers another way.  Consider micro-blogging instead.   
 
That’s where you write down one thought, one quote, one question, one idea – 
and engage with your customers or clients that way. 
 
Before you decide there’s one other crucial factor you need to know:  Your 
target audience’s preferences.  Does your perfect client or customer… 
 

• Have a favorite social media platform?  Have they ever talked to you 
about it? 

• Prefer reading to watching videos? 

• Prefer audio?  Something she can listen to while driving?  Exercising? 

 
If you find that your target customer prefers to hang out on Twitter, rejoice.  
That’s a micro-blogging platform; and your tweets are your “blog posts”.  Think 
of these as Haiku poetry – they should say something complete in 140 
characters or less.  (Preferably less than 120 – you want to leave people room to 
reply or “Retweet”.) 
 



 
Is your target customer addicted to photography?  Does your business involve 
anything that works powerfully with photography (e.g. you run a Pet Store and 
can take cute animal photos).   
 
Create a Tumblr micro-blog. 
 

 
 
Is your target customer in the eighteen to thirty-four age group?  Does your 
business involve music, clothing or makeup? 
 
Join Pheed and take advantage of the ability to post videos or sound clips, as 
well as text posts up to 420 characters and photos.  
 



 
 
All of the micro-blogging platforms we’ve briefly discussed host your account or 
channel on their own website, so the big disadvantage lies in the rules and 
regulations you’ll have to abide by – they ultimately control your account; not 
you.  
 
Most also claim rights over your content, so be sure to check each platform’s 
own unique terms and conditions. 
 
“But aren’t they social networks?”  You say? 
 
Yes.  But they can also be considered micro-blogging platforms too.   
 
Treat any one of these platforms as your own personal blog, sharing rich content 
your customers or clients would really find interesting, and this can be a 
satisfactory alternative to conventional blogging for those who really hate to 
write. 
 
When Should I Hire a Ghost Writer? 
 

Another alternative is outsourcing – paying a professional 
writer to write original blog posts in your name.  If you do 
this, be sure to specify in your email or contract that it is a 
“work-for-hire” – meaning the writer gives up all copyright 
rights to you. 
 
Another alternative is to purchase PLR content. PLR stands 
for Private Label Rights. To find such sources of information, 
just type in “your niche + PLR” into a search engine.  



Though you will be able to buy lots of articles rather inexpensively, remember 
that many others have this exact same content. Publishing it as is will not help 
your searchability as this is no doubt duplicated content over the web. You’ll 
need to modify the content in to your own voice. This is good for when you 
need informative articles, rather than personal reflection or product 
announcement. 
 
For example, if you’re trying to convince people that your hand-made 
Alternative Leather shoes are a better buy than leather on many counts, you’ll 
want a bunch of interesting and informative posts on the subject of “alternative 
leather” and handcrafted shoes.  These might include the history of shoe-
making; shoe-making cobbler’s tools of the nineteenth century; leather 
alternatives that ‘breathe’; how to properly fit a shoe – in short, anything that will 
interest your potential customer. 
 
More About PLR?  
 
 
Your PLR might start out saying:  “Mint makes great ground cover, though vinca 
is better in shady places.”  When you re-write, it might end up something like:  
“Mints are fragrant and somewhat insect-repellant – but be careful if you plant 
mint as ground cover.  It spreads like crabgrass, killing all other plants.  If you do 
decide you’d like a bed of mint, contain it with good edging and ruthlessly 
weed it back every season.” 
 
You pick PLR written about your niche subject (we’re using “gardening PLR” as a 
sample here) and then just add a little research and a rich dollop of your own 
knowledge and voice. 
 
And you can re-purpose it.  You could get as many new blog posts as you 
please out of your short PLR piece.  
 
For example, just using the original sentence we previously quoted, that could 
trigger ideas for posts about: 
 

• 5 types of mint, and what each one is good for 

• The history of mint 

• Mint in mythology 

• Mint in the bible 

• Mint as a natural remedy 



• 5 Alternative Ground Covers to Mint 

• Ground Cover that Does Well in Shade 

• Ground Cover that Does Well in Bright Sun 

• Mint Julep Recipe 

• Recipe for Lemon Mint Iced Tea with Frozen Sugar-Syrup Swizzle Sticks 

 
And so on.  And so on. 
 
(Good PLR can – and should – also give you “clues” on avenues to research 
further, too.) 
 
 
 
The Benefits of Blogging 
 
We’ve explored micro-blogging, ghostwriters and PLR, so we know there’s 
always a way to create a quality blog.  But before you rush to embrace 
alternatives, do keep in mind that what your clients or customers are looking for 
– without exception, and no matter what your niche – is: 
 

• Connection with a “real person” 

• A chance to feel special 

• A chance to be an “insider”, learning secrets about their niche 

• Validation as someone who belongs to an exclusive group 

• Entertainment  

• Information that will help them do something better or solve a problem 

 
These are all goals you should strive towards as a blogger.  A nice balance of 
personal (so they can feel like you’re a friend, sharing common frustrations and 
how you solved these) and professional (making you the expert in their niche 
they turn to first for answers). 
 
The benefits to your business are equally powerful.  A blog: 
 



• Gives your brand/company a “voice” and “face” – a strong “entity 
identity” 

• Brands you as an expert in your niche 

• Creates customer/client engagement 

• Makes customers or clients remember you – and instinctively turn to you 
first for niche answers 

• Entertains, serves and pleases your customers 

• Gives credibility in the eyes of Google and other search engines 

• Helps your business be found 

• Allows you to geo-target (create strong search optimization based on 
your location/bring in local customers or clients) 

 
Any big corporation can hire an advertising writer or marketing firm and have 
slick, polished articles produced for a company blog – but where even the 
biggest giants inevitably fall down is in the areas of connection and validation. 
 
Face it – why would someone follow your blog in the first place? 
 

1. Because it’s about a subject they are passionate about  

2. Because it contains information they find interesting or fun 

3. Because it contains helpful information or instructions 

4. Because they like you.  Not your product.  You. 

 
Never underestimate that last reason.  It’s the key to all blogging success. 
 

 
Why You Should Seriously Consider Using WordPress 
 
We’ve spoken about hosting micro-blogs on other platforms, but let’s not mince 
words:  If you really want a powerful, effective blog, buy a domain (e.g. 
“www.cruisesforboomers.com” or “GreenRoomRestaurant.com”) and host your 
blog yourself.That way, the only rules and guidelines you have to obey are your 
own. 
 



You can easily install this user-friendly content management system via your new 
domain’s cPanel (control panel) in minutes; and there are plenty of free and 
paid guides online (and videos on YouTube) to show you exactly how do so – as 
well as how to use WordPress. 
WordPress works by providing you with a Dashboard, allowing you to easily write 
your posts (or copy-paste them in from a text editor such as Notepad) and 
publish them to your blog with one click. 
 

 
 
If you don’t know how to use HTML website coding, no worries – you can use 
“Visual” mode, and copy-paste your posts and easily insert and position 
graphics by using the buttons in the editing bar to make your post look the way 
you want it. Believe me, if you can use Microsoft Word, you can use WordPress.  
 

 
 
And if you don’t want to install your blog yourself, remember – you can always 
outsource.  There are companies and individuals who specialize in installing and 
setting up blogs. 
 
Outsourcing Blog Set-up 
 
The advantages of outsourcing?  You will have necessary plugins correctly 
installed and fine tweaks made that will also boost your blog find-ability and 
power. 
 



A good blog designer should set up your blog to include: 
 

• A reliable, safe Theme (skin; website design) customized with your logo, 
colors etc. 

• The latest reliable plugins 

• Strong security built-ins 

• An Akismet spam filter 

• The All-in-One SEO plugin 

 
You can do all this yourself – but it does require a small learning curve you may 
not have the time or inclination to invest in.  That’s why outsourcing may be your 
best investment in the end. 
 
Just be sure, whenever you outsource, you need to check all references – write 
or telephone the referrer personally to see if they were happy with the service. 
 
Try to avoid companies with a lot of bells and whistles – especially if they talk 
about “teams”.   You don’t need a Team to set up your blog, and you’re going 
to be paying through the nose for “web design”.  You also should NOT be 
paying by the page for setup.  
 
Instead, try a good VA (virtual assistant) who specializes in WordPress and/or 
blog set up and maintenance. 
 
What Do You Want Your Blog to Do? 
 
Before you create your blog, however, you need to think about what you want 
it to accomplish: 

a) For your customers 

b) For you 

Do you want the blog to… 
 

• Help bring in new customers? 
• Merely provide a website presence? 
• Show customers how to get the most out of your products? 
• Build a strong sense of community and identification? 



• Showcase products? 
• Provide “FAQ” type customer service articles 
• Provide your readers with breaking news about your common niche? 
• Explore every facet of your common niche, out of pure passionate 

interest? 
• Convince customers you know what your business wants? 

 
Just remember – the more your blog is “all about” them, the stronger it will be. 
 
And if you really do want your blog to be “just a website” – a static one with zero 
interaction (or the post part as optional reading on the side) – that’s easily 
doable too. 
 
Simply go to “Settings” in your left-hand Dashboard menu, select “Read”, and 
change the default front page display from “Your latest posts” to: “A static 
page”. 
 

 
Then select the page you’d like people always to land on when they visit your 
blog from a drop-down menu of the existing pages you’ve created. 
 
(Using WordPress really isn’t hard!) 
 
Creating Blog Appeal 
 
Okay, so anyone can create a blog.  And you’ve probably seen some awful 
ones out there. 
 



The trick is to create a blog that not only has great content (writing) but is 
visually pleasing and enjoyable to visit – a blog readers are only too happy to 
visit again. 
 
Blog appeal helps them choose your blog in the first place.  And that starts with 
choosing a WordPress Theme that suits your style. 
 
For example, if your store sells the latest kitchen gizmos “As Sold on TV!” and your 
style is “early loud”, with lots of showmanship and razzle-dazzle, you’ll want a 
blog design that reflects that – bright colors, speech balloons, lively fonts. 
 
If you want your blog to showcase your products, you’ll want to tone down on 
quirky design, and have lots of “white space” that showcases your message: 
 

 
Here’s another effective blog that emphasizes what the reader is looking for. --  
in this case, deals.  (Notice it also includes social bookmarking buttons too – 
essential for a business!) 
 



 
 
This type of business blog doesn’t need to create a “quirky personality” or go in 
for warm and wise.  It lets its tabs and photographs do all the work. 
 
On the opposite end of the scale, here’s an example of how to do it if you do 
want to create atmosphere and an identity… 
 



 
Notice this Oregon pub showcases a photo of itself so that people who may not 
have visited it before become familiar with it – as if they’ve been there before.  
In McMenamins’ case, this actually means a short series of rotating images, 
giving a slideshow of familiar views within the venue. 
 

 
 



 
 
They showcase the establishment (and area’s) history; a calendar; show local 
events at a glance; and let you know instantly what you can and can’t do at 
the Hotel Oregon/McMenamins.  You know instantly from the tabs that if you’re 
a visitor from out of town (their target market for this blog) this establishment can 
help you find your best accommodation, restaurants, cultural events, and more. 
 
Whether the design is to your taste or not, this establishment says what it wants 
to say – to the right people. 
 
And your blog Theme will help you instantly access the most sophisticated 
functions and designs, if you select the right theme.There are thousands, if not 
millions, of blog Themes out there.  Choose the one is the best fit for your 
business. 
 
Make sure, however, that it’s a reliable one – many free Themes are loaded with 
hidden coding that will actually sabotage your site, dropping you in Google 
ratings and perhaps even spamming your customers! 
 
Your best bet is to choose a paid Theme – or choose from the wonderful 
selection of free Themes that have been “vetted” already at WordPress.org. 
Note that a paid theme should be somewhere between $45-$75.  
 



 
 
Installing Your New Theme – If you find a theme you like at WordPress.org, the 
easiest way to install it is to (a) make a note of the theme name, then (b) log 
into your blog Dashboard and select “Themes” from the drop-down menu that 
appears when you click on the “Appearances” tab. 
 

 
 
When a page opens up, showing all the Themes you currently “own”, ignore 
them and click on the “Install Themes” tab at the top of the page: 
 

 
When the next page opens up, simply type the theme name into the search 
box, and press “Search”: 
 



 
It will upload the Theme to your library on your site, and then you can decide 
whether you want to preview how it will look, or install it. 
 
It really is that “one-click” simple, once you push the install button! 
 

 
 
Design Elements and Principles 
 
If you want a strong identity, create a strong header, using your logo, your colors 
– even a photo of your store.  (And if you’re using a static home page, include a 
screen shot of a map showing how to get to your store or office.) 
 
Use lots of photos and other media – sound clips and/or videos, if you feel they’ll 
enhance your “message”. 
 



What you want to provide is a feeling that your blog is alive – it’s not something 
your readers are looking at:  It’s something they are participating in. 
 
Make sure your have a goal for your blog – and that every post is focused on 
that goal, as well as on your readers. 
 
Oh—and did we mention you can pre-schedule posts?  (I.E.  Write a whole 
batch in an afternoon, add them to your blog Posts section, and pre-schedule 
them via your Dashboard options to upload and Publish themselves at intervals 
throughout the month.) 
 
But there’s one last thing you have to do, if you want to use your blog to help 
you grow your customer list… 
 
Get Them to “Sign Up” 

1. Provide a sign-up incentive.  (A coupon, discount, download (e.g.” Your 
Travel Planner – print it out”).  Upload it to your site – it should have its own 
Page with a nice “Thank you note”. 

2. Ask people to fill out your sign-up web contact form – and give them a 
really strong reason to do so:    

 

3. Install the “Exclude Pages from Navigation” plugin – this process is much 
the same as installing a Theme, only instead of selecting “Appearances” 
from your left-hand Dashboard menu, select “Plugins” and “Add New”.  
(Search for the plug in just the same as you would search for a Theme.) 

When you’ve installed it, you’ll see it among your other installed plugins 

 



What this now allows you to do is click on a little checkbox to make your 
new “Download/Thank You” page invisible – until someone fills out your 
web form. 

All this sounds much harder than it actually is!  You'll get the hang of using 
your WordPress Dashboard in no time. 

 
Let’s finish off with ten high-powered tips that will really boost your local business 
blog: 
 
Ten Tips for Local Blogging Success 
 

1. Blog (or pre-schedule posts) regularly – Google loves new content – and 
so do your customers or clients 

2. Keep all “Events” religiously updated, if you’re providing local or internal-
to-your-business event information 

3. Focus on creating strong, memorable post titles containing your best 
keywords.  For example, if you are a café known for its watermelon 
frappes, you want your café name and the keywords “watermelon 
frappe” in there.  And if you can fit your local town name in – even better!  
(e.g. “Holly’s Café Portland Watermelon Frappe Recipe”) 

4. Keep posts short, if you’re short on time – and especially if your audience 
responds (i.e. comments on) short posts more than they do for long ones.  
(Posts can be as short as a sentence and a really powerful photo – 
thought 350-500 words is a good guideline.) 

5. Install “Share” or “Like” buttons for all social networks – this is one of the 
best ways to create Google credibility – and create a buzz about your 
business! 

6. Sign up with Google Plus and claim your business spot in Google Plus 
Local. (This step is absolutely essential if you have a local business.  Do it 
even if clients don’t visit your home.) 

7. Claim your business in other industry directories.  Find ones that pertain to 
your business like Kudzu or various Wedding sites. Again – essential! 

8. Use images, sound clips and/or videos, as well as color and lots of white 
space, to give your blog maximum eye-appeal 



9. Track your posts.  See which ones get a strong response – and write more 
like those.  (ALWAYS acknowledge and answer comments – that’s the first 
rule of creating engagement:  It makes the commenter (a.k.a your 
current or potential paying customer) feel valued and important.) 

10. Write a post titled “Ten Tips…”  (E.g. If you have a nail salon, it should be 
something like “Ten Tips for Perfect Nails”) 

Let people know about your blog on your business cards, flyers and social 
networks.  Ask people to share the link (put your blog URL and “Share the link 
with friends” on your cash receipts or invoices, even!)  Spread the word any way 
or every way.   

Now go and just do it.  Make a plan, decide (a) if you’re going to outsource any 
part of your blogging adventure (b) how often you’re going to blog.  Set up 
your blog and start boosting your business! 

 

 

 


